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Expert and lifestyle topics providing in-depth analysis to help readers decide. Covering industry,
education, art, technology, etc.

Valid from 2026-01-01
Orders: inzerce@economia.cz

Thematic magazines – Formats and Prices for Color Advertising (in CZK)

  �The dimensions of the »FULL-BLEED« are listed in net format after trimming. For trimming, it is necessary to provide an overlap of an additional 5 mm beyond the net 
format around the edge of the advertisement! 

  Advertisements can be located on both odd and even pages.
  Other possibilities for cooperation are partner interviews or advertorials. Price and conditions on request.

Thematic Magazines inserted into Hospodářské noviny 

Format	 1/1	 1/2	 1/3A	 1/3B	 1/4
Type Area	 179 x 240	 179 x 120	 179 x 76	 57 x 240	 179 x 60
Bleed	 201 x 267	 201 x 132	 201 x 88	 71 x 267	 201 x 72

Price	 247 500	 135 300	 93 500	 93 500	 73 700

Samostatně neprodejné

10  2025
TEMATICKÝ MAGAZÍN VYDAVATELSTVÍ ECONOMIA, A.S.

Vyšší hmotnost elektromobilů 
zvyšuje nároky pro konstrukci 

a servis jejich podvozků. 

Namáhané podvozky
V Česku se letos prodalo třikrát 

víc bateriových náklaďáků 
než za celý loňský rok.

Nákladní dopravaŠéfdesignér VW
Chci, aby naše auta působila 

přátelsky, aby se na vás usmívala, 
říká v rozhovoru Andreas Mindt.

ELEKTROMOBILITA

Samostatně neprodejnéTEMATICKÝ MAGAZÍN VYDAVATELSTVÍ ECONOMIA, A.S.

Učitel by měl umět pracovat 
s tichem a učit v dialogu, říká 

Karel Gamba.

Naslouchat žákům
Umělou inteligenci děti už 

stejně znají, své místo by měla 
mít i ve výuce.

AI ve tříděZačít spolu
Vzdělávací alternativa, podle 

níž učí čím dál více škol 
v Česku, slaví třicáté výročí.

01  2025

INVESTICE 
DO VZDĚLÁNÍ

Samostatně neprodejnéTEMATICKÝ MAGAZÍN VYDAVATELSTVÍ ECONOMIA, A.S.

Vydejte se na místa, která 
ovlivňovala tvorbu nejlepších 

českých autorů.

Za spisovateli
Polsko jako nové Chorvatsko? 

Baltské moře vybízí 
k odpočinku, turistice i pohybu.

Podél BaltuNetradiční apartmány
Ojedinělé pobyty se v Česku 

stávají trendem. Zaměňte hotel 
za sud, bublinu nebo úl.

DOVOLENÁ NEJEN V ČESKU

6  2025
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Orders: inzerce@economia.cz

Magazines published as a combined supplement for both Hospodářské noviny and the weekly magazine Ekonom.

Combination of Hospodářské noviny + Ekonom – formats (in mm) and prices of color advertising (in CZK)

Format	 1/1	 1/2	 1/3A	 1/3B	 1/4
Type Area	 179 x 240	 179 x 120	 179 x 76	 57 x 240	 179 x 60
Bleed	 201 x 267	 201 x 132	 201 x 88	 71 x 267	 201 x 72

Price
HN + EK	 309 500	 170 200	 117 600	 117 600	 92 900

  �The dimensions of the »FULL-BLEED« are listed in net format after trimming. For trimming, it is necessary to provide an overlap of an additional 5 mm beyond the net 
format around the edge of the advertisement! 

  Advertisements can be located on both odd and even pages.
  Other possibilities for cooperation are partner interviews or advertorials. Price and conditions on request.

Samostatně neprodejné

09  2025
PŘÍLOHA HN A TÝDENÍKU EKONOM

Čím méně metrů, tím větší 
zájem. Developeři vsází 

na malé byty. 

Éra zmenšování
Žádná okázalost, zato styl 

a propojení s přírodou. Bydlení 
pro ty, co preferují klid.

Příklon ke krajiněDesignové střepy
Odpad ze sklárny nemusí 

končit na skládce. Po recyklaci 
krášlí interiéry.

STAVBA

Samostatně neprodejnéTEMATICKÝ MAGAZÍN VYDAVATELSTVÍ ECONOMIA, A.S.
04  2025

Podnikové systémy
Využijte nové kanály 

v e-commerce – online tržiště 
či prodej na sociálních sítích.

Online prodejPřílišná důvěra v AI
Nespoléhejte na modely AI, aniž 
byste ověřovali jejich výstupy, 
říká Petr Kocmich ze Soitronu.

ERP systémy se stěhují 
do cloudu a integrují s dalšími 

technologiemi.

ICT REVUE

Samostatně neprodejnéTEMATICKÝ MAGAZÍN VYDAVATELSTVÍ ECONOMIA, A.S.
10  2025

Český talent ve světě
Ještě nejsou na výsluní, ale 

umí zaujmout. Žižkovská 
galerie probouzí silné tvůrce.

Skrytá galerieHry s tělesností
Eva Koťátková oslovuje široké 
publikum a patří mezi největší 

talenty své generace.

Uspět za hranicemi není 
snadné. Čeští umělci většinou 
sázejí na renomované galerie.

INVESTICE 
DO UMĚNÍ

Samostatně neprodejnéTEMATICKÝ MAGAZÍN VYDAVATELSTVÍ ECONOMIA, A.S.
10  2025

Zdravý zaměstnanec
Český pracovní trh se bez 

zahraničních posil 
neobejde.

Řízená migraceTeambuilding jinak
Zkušeností může být 

i vytvoření neúspěchu, 
důležitá je reflexe. 

Jak pečovat ve firmě o zdraví 
zaměstnanců? Trvá pět let, než 

prevence zabere.

NEJLEPŠÍ 
ZAMĚSTNAVATELÉ

Samostatně neprodejné

10  2023
TEMATICKÝ MAGAZÍN VYDAVATELSTVÍ ECONOMIA, A.S.

Za dva roky budou firmy 
sestavovat udržitelný report. 
A vytvořit ho neumí každý.

Hledá se ESG manažer
Výběrové řízení připomíná 

námluvy. I v milostném vztahu 
chcete vědět, proč to nevyšlo.

Řekněte, proč ne jáKariéra po kariéře
Tři čeští sportovci ukazují, že 

po jedné úspěšné kariéře může 
přijít i druhá v jiném oboru.

NEJLEPŠÍ 
ZAMĚSTNAVATELÉ

Thematic Magazines inserted into Hospodářské noviny 
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Orders: inzerce@economia.cz

In-depth insight into society-wide topics, analyses, and interviews
regarding business and public life.

Special Newspaper Supplements

Special Newspaper Supplements – Formats and Prices for Color Advertising (in CZK):

Price	 438 900	 251 900	 195 100	 146 700

Format	 1/1	 1/2	 1/3	 1/4A
Dimensions	 263 x 380	 263 x 185	 263 x 120	 263 x 90

  �Content cooperation in the 1/1 format is possible. Its price and conditions are available upon request.
  �Other possibilities for cooperation are partner interviews or advertorials. Price and conditions on request.

LETECTVÍ

Zvýšit tlak na stát
Musíme být více vlivová organi-

zace a řešit i legislativu, říká nová 
viceprezidentka Asociace letec-

kého a kosmického průmyslu 
Martina Tauberová.

Český aerospace roste
Velkou příležitostí českého le-
teckého průmyslu jsou drony. 

Potřebuje ale také trvalý úspěch 
tradičních výrobců letadel 

z Vodochod a Kunovic.

SPECIÁLNÍ PŘÍLOHA

Úhyn ryb v řekách
Příčinou masového  

úhynu ryb v tocích je  
nedostatek kyslíku.  

Problém je přitom  
systémový,  

upozorňuje profesor  
Radovan Kopp.

Vrátit vodu lesům
Lesy ČR pracují na zastavení 

odvodňování lesních ploch. 
Investice do hloubení  

tůní nebo výstavby přehrad  
mají zabránit extrémnímu  

suchu, které hrozí.

BUDOUCNOST  
VODY

SPECIÁLNÍ PŘÍLOHA

Líbivost jako lest
Hezký obal v regálech 

obchodů nevyhrává. 
Zaujmout musí během 

několika vteřin, důležitější 
ale bývá v rozhodování 

zákazníků funkčnost.

Jak neplýtvat
Množství vyrobených 

a vyhozených obalů roste. 
Více než spotřebitelé 

způsobují jejich nadužívání 
chyby v dodavatelských 

řetězcích.

OBALY

SPECIÁLNÍ PŘÍLOHA
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Orders: inzerce@economia.cz

Commercial Outputs, Supplements,
and Magazines
Your company presentation can become part of 
HN or the weekly magazine Ekonom in the form 
of an advertorial or a dedicated project.
Would you like your company information to be presented to readers in an 
engaging and innovative way? Economia Media House offers the services of 
its creative team, which will design an effective communication strategy, 
process all the necessary information, and use top-tier journalistic quality and 
graphic design to ensure your content truly captures the reader‘s attention. 
Whether it is an introduction to your business activities, a product showcase, 
an interview with management, or an in-depth feature on a broader topic, you 
will receive everything in a format that readers will appreciate. A significant 
benefit is the option to print this supplement in higher quantities for use at 
trade fairs, conferences, and for other corporate purposes.

ADVERTORIAL/PR PRICES:

Hospodářské noviny (263 x 380 mm) 438,900 CZK

PročNe (212 x 279 mm) 233,300 CZK

Ekonom (179 x 240 mm) 240,900 CZK

Právní rádce (232 x 297 mm) 71,500 CZK

Logistika (186 x 244 mm) 71,500 CZK

S kupina Direct rozšiřuje své 
investiční aktivity a zpřístupňuje 
fond Direct Pro širšímu okruhu 
investorů. „Od roku 2015 vzrostl 

obrat skupiny 23×, letos cílíme téměř na 12 
miliard korun. Našim investorům jsme 
přinesli zhodnocení 1,3 miliardy korun,“ říká 
zakladatel a šéf skupiny Direct Pavel Řehák.

Direct je na trhu už více než deset let. Jak 
za tu dobu společnost vyrostla?
Máme za sebou super deset let, které 
byly neskutečná jízda. Začínali jsme jako 
parta několika mála lidí s chutí začít dělat 
věci jinak, s vizí, že i pojišťovna může 
být lidská a férová. Dnes jsme skupina 
působící na třech středoevropských trzích, 
s rostoucími obraty a zisky jak v oblasti 
pojišťovnictví, tak automotive. Od roku 
2015 vzrostl obrat skupiny 23x, letos cílíme 
na 11,6 miliardy korun. Našim investorům 
jsme přinesli zhodnocení 1,3 miliardy korun, 
dosáhli jsme ekonomického výsledku více 
než tři miliardy korun a dále investujeme 
do rozvoje celé firmy.

Skupina Direct zahrnuje celou řadu akti-
vit. Na co se zaměřuje v oblasti podnikání 
a investic?
Direct vznikl s cílem měnit odvětví, ve kte-
rých podnikáme nebo do kterých vstupu-
jeme, k lepšímu. Zajišťujeme příjemný kli-
entský zážitek, atraktivní produkty a služby 
s vynikajícím poměrem cena/výkon. A to 
platí i v oblasti investic. Chceme přinášet 
klientům co nejlepší poměr mezi rizikem 
a výnosem. Zpřístupnit jim dobré investice 
v Česku, Polsku i Rakousku pomocí jedno-
duchých, rychlých, spolehlivých a přátel-
ských služeb a produktů.

Čím se odlišujete od konkurence?
Když někdo investuje prostřednictvím našich 
fondů, investuje skrze fond přímo do podílu 
v „dospělých“ projektech skupiny. Do projek-
tů s osvědčenou ekonomikou, dynamickým 
růstem a jasnou historií. Direct pojišťovna 
i Fidoo, do kterých například fond Direct Pro 
investuje, mají zdravou a dlouhodobě ros-
toucí ekonomiku, jsou to regulované firmy 
pod dohledem ČNB a navíc je přímo řídí náš 
tým. Nedíváme se z dálky, jsme každodenně 
zapojení do rozvoje daných firem a plně 
kontrolujeme jejich ekonomiku a vývoj. 
Za prvních deset let neklesl roční růst hodno-
ty těchto firem pod 25 procent.

Pokud hledá investor jiný druh aktiv, 
může investovat do našeho Direct Public 
fondu, který spravuje nemovitosti, v nichž 
podnikáme. Nebo do fondu Direct Sicav, 
který investuje do jiných druhů aktiv 
skupiny. Investoři, kteří chtějí část svého 
portfolia investovat na finančních trzích 
v USA nebo Evropě, mohou využít naši 
platformu Fondee.

Přinášíme lidem férové investice  
do dlouhodobě fungujících firem

Fo
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V současné době otevíráte nový fond 
Direct Pro. Komu je určený?
Direct Pro je fond kvalifikovaných inves-
torů. Není ale vyloženě nový, otevřeli jsme 
ho už na podzim minulého roku. Novinkou 
ovšem je, že jsme na základě poptávky 
klientů snížili vstupní investici z původních 
deseti milionů korun na jeden milion, což 
otevřelo dveře širšímu spektru investorů. 
Nadále ale platí, že fond spojuje lidi se 
stejnými hodnotami. Takové, kterým není 
lhostejné, v jakém světě žijeme.

Co je pro vás v investování prioritou?
To, co pro naše klienty: profesionalita, 
důvěra a dlouhodobost. Direct budujeme 
na další desítky let. Chceme vybudovat 
silnou českou firmu, která přesáhne 
hranice střední Evropy. A náš růst stavíme 
na našich hodnotách: jednoduchost, rych-
lost, spolehlivost a přátelskost, které se 
propisují celou skupinou Direct. Samozřej-
mě spolehlivost v sobě zahrnuje i stopro-
centní důraz na bezpečnost.

Jaké má skupina další plány 
do budoucna?
Máme vizi Direct 2030, což je plán našeho 
dalšího rozvoje na dalších pět let. Do roku 
2030 vyroste obrat na cca 40–50 miliard 
korun, vytvoříme zisk téměř deset miliard 
korun. Budeme obsluhovat 3–4 miliony 
klientů ve třech zemích. 

Pokud těch cílů chceme dosáhnout, 
musíme makat. Budovat nejen úspěšně 
rostoucí pilíře, jako je pojišťovna a Direct 
auto a Birne, ale šlapat budeme i do bu-
dování pilíře finančních služeb. Ten tvoří 
rostoucí Fidoo, ale součástí je i rakouská 
banka A1.

EK016523

Direct vznikl s cílem měnit odvětví, ve 
kterých podnikáme nebo do kterých 
vstupujeme, k lepšímu, říká Pavel Řehák, 
šéf skupiny Direct.

Advertorial

Samostatně neprodejnéTEMATICKÝ MAGAZÍN VYDAVATELSTVÍ ECONOMIA, A.S.
05  2025

Týmová motivace
Věkově smíšené týmy dokážou 

být velmi efektivní 
a přínosné.

Vyšší věk jako výhodaRandstad Award
Žebříček nejatraktivnějších
zaměstnavatelů roku 2025

a potřeby zaměstnanců. 

Jak snížit fluktuaci 
zaměstnanců? Snažte se v nich 

probudit angažovanost.

NEJLEPŠÍ 
ZAMĚSTNAVATELÉ

TEMATICKÝ MAGAZÍN VYDAVATELSTVÍ ECONOMIA, A.S. Samostatně neprodejné

06  2023

Více odpovědnosti pro členské 
státy dává nová společná 
zemědělská politika EU.

Společná, ale ne úplně
Evropská unie zásadně změní 

životní podmínky zvířat 
a chov v klecích ukončí.

Konec doby klecovéProdražená adaptace
Klimatická změna nepočká, 
musíme se jí přizpůsobit, 
říká biolog Petr Sklenička.

PROMĚNY 
ZEMĚDĚLSTVÍ

Spolufi nancováno 
z prostředků 
Evropské unie

TEMATICKÝ MAGAZÍN VYDAVATELSTVÍ ECONOMIA, A.S.
7  2024

V příštím dotačním období by 
Česko mělo z fondů EU dostat 

o čtvrtinu méně.

Minus pět miliard eur
Tři uhelné regiony se připravují 
na časy po konci těžby a staví 

inovační centra.

Budoucnost bez uhlíO 40 procent bohatší
Za 20 let v Evropské unii se 

zvýšilo bohatství Čechů 
i jejich životní úroveň.

Samostatně neprodejné

Spolufinancováno
z prostředků 

Evropské unie

PROMĚNY
ČESKA
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30 let v UNESCO
Kutná Hora je historicky vý-
jimečná v několika ohledech. 
Letos slaví 30 let od svého 
zápisu na Seznam světového 
dědictví UNESCO.

Od stříbra k tabáku
Kutnohorský tabák má 
200letou historii. Philip 
Morris dnes navazuje 
inovacemi a přesouvá výrobu 
k bezdýmným produktům.

SPECIÁLNÍ PŘÍLOHA HN

96

Maďarsko všemi smysly
Budapešť plná zážitků – lázně, parky, výhledy z mostů, 

jedinečné restaurace a kavárny i výjimečná architektura. Me‑
tropole Maďarska vás vtáhne a nebude chtít pustit. 

Slast pro tělo i duši – kam v Maďarsku šlápnete, tam jsou 
lázně s tradicí i léčebnými a termálními prameny. Nabízejí 
ozdravnou relaxaci, často v dechberoucích architektonic‑

kých kulisách.

Jídlo mnoha chutí – paprice v této zemi neuniknete té‑
měř v žádném pokrmu. Maďarská gastronomie ale nabízí 
mnohem více než jen guláš, langoš nebo klobásy. Pyšní se 

několika michelinskými doporučeními i věhlasnými dezerty. 
Stejně tak i dokonalými víny. 

s p e c i á l n í  p r o j e k t

PročNe Hospodářské Noviny Ekonom



Advertisement base material parameters

PHOTOGRAPHY, SLIDES - BITMAP FILES

• �halftone; min. resolution 200 DPI/100% size in HN and 300 DPI/100% in Ekonom; 

percentage value of light parts min. 5%, dark areas max. 90%,

• line art and logos in a resolution of 600-1200 DPI.

Acceptable file formats: �*.TIF, *.EPS Photoshop 

and full-featured (Photoshop) * .PDF.

VECTOR FILES

Vector logos, drawings, technical drawings; the used fonts must be broken into 
curves (function: convert to curves; create outlines).

Acceptable file formats: Illustrator CS5 and earlier (MAC, PC - * .AI), Corel Draw X4 

and earlier (PC - export to EPS format) - fonts to curves, colours to CMYK.

COMPRESSION

ZIP, RAR

FONTS

The font must not be similar to editorial texts.

BASE MATERIALS FOR ADVERTISEMENT PRODUCTION 
IN BACK OFFICE

All advertisements have a prescribed MAXIMUM number of characters including 

spaces, which is available at https://ad.economia.cz/reklama-v-tistenych-titulech/

textova-inzerce/.

TEXTS electronically 	� text file - text only without editing, frames, images, logs, 

etc.

PHOTOGRAPHS	� electronically - resolution min. 300 DPI for 100% size in 

print

Poor quality base materials for the production of advertisements, such as printouts 

from copying or fax machines, colour printer outputs, scanned photos, or photos on 

velvet paper will not be accepted. Poor quality data files will (always at the client’s 

written request, and where possible) be edited on the spot for a fee or, if in a totally 

unsatisfactory state, returned for reworking

QR CODES

We don’t take responsibility for readibility of client’s provided QR code.

Here You can find recomended guidelines for creating QR code.

If the supplied base materials do not fulfil the TP as per https://ad.economia.cz/

reklama-v-tistenych-titulech/parametr/-inzertnich-dat/, additional editing or produc-

tion of the advertisement is available for a fee of up to 5,000 CZK. The quality of the 

supplied base materials is always decided on by a qualified graphic artist at the initial 

inspection of the advertisement base materials.

COMPLETELY BROKEN ADVERTISEMENTS

ACCEPTABLE FILE FORMATS

Resolution for images used in advertisements for HN 200 DPI, 300 DPI for magazi-

nes, line art always 600 DPI.

• �Full PDF print (PS), do not use RGB and LAB colour space.

• Illustrator EPS (MAC, PC): Version CS5 and earlier, font in curved lines.

• ��Scanned all-advertisement base materials (not recommended): 
Photoshop (TIF, EPS) 300 to 600 DPI.

For the sake of smooth data communication between Economia, a.s. and the 
printing works, it is necessary to observe the orientational maximum data limits for 

individual advertisements as follows: 1/1 page 40 MB, 1/2 page 15 MB and 1/4 
page 7 MB.

Ads that are more demanding in terms of data due to complex graphics (not inap-

propriate processing) will need to be discussed individually.

For both black and white and colour advertising, the negative font on the sur-
faces must have the following values:

	 a) �sans-serif - newspaper print - min. 10 point, Bold and stronger cuts, magazi-

nes - min. 9 point, Regular cuts, Bold and thicker,

	 b) �serif face - newspaper print - min. 11 point, Bold and stronger cuts, magazi-

nes - min. 10 point, Bold cuts and thicker.

Negative strokes in the register of at least 0.5 point.

Optimum colour coverage should be maintained in the deepest and darkest sections 

of the advertisement base materials. If this parameter is not met, the area coverage 

value will be automatically optimized.

	 For newsprint: the sum of CMYK is max. 260.

	 For Ekonom title: the sum of CMYK is max. 280.

	 For other magazines: the sum of CMYK is max. 300.

We recommend that PDF files exported from the advertisement base materials crea-

ted in the InDesign app be distilled from postscript, rather than created by direct 

export from InDesign.

METHODS OF SUBMITTING ADVERTISEMENT BASE 
MATERIALS

We only accept advertisement base material files in PDF format, sent electronically 

to the specified advertisement receipt official.

Valid from 2026-01-01
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Valid from 2026-01-01
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Economia, a.s. Commercial Terms and Conditions (hereinafter referred to as the “Commercial 
Terms and Conditions”)

1. SCOPE OF VALIDITY

a)	 The Commercial Terms and Conditions govern the publication of advertisements, flyer 
inserts and electronic forms of advertising (hereinafter jointly referred to as the “Advertising”) 
in both periodical and non-periodical titles, as well as electronic forms of Advertising on 
websites or in applications (hereinafter jointly referred to as the “Titles”) published or ope-
rated by Economia, a.s. (hereinafter referred to as the “Publisher”).

b)	 The Commercial Terms and Conditions also include the currently valid price lists of 
Advertising, published on the website of Economia, a.s., www.economia.cz.

c)	 The Publisher reserves the right to change the content of the Commercial Terms and 
Conditions. Any updated version of the Commercial Terms and Conditions shall always be 
published on www.economia.cz. In the event of conflict in the wording of the Commercial 
Terms and Conditions, the Commercial Terms and Conditions published on www.econo-
mica.cz shall be considered valid and binding.

2. CONCLUSION OF AN ADVERTISING AGREEMENT

a)	 Any Advertising shall be accepted based on a written order or an order with an electronic 
signature. An order sent by e-mail or fax is also considered a  written order if it contains 
a scanned signature of a person authorized to act on behalf of the Client.

b)	 The order must contain all essential elements, in particular the identification data of the Client, 
i.e., the business name, designation or name and surname of the Client, its registered office, 
place of business or residence, or a contact address for sending a confirmation of the order and 
invoices, company ID number or birth certificate number, TAX ID number, bank details, name of 
the responsible contact person, Client’s stamp, legible name and signature of the Client, statu-
tory body or authorised representative thereof, as well as an exact description of the ordered 
service. If the Client is a person arranging publication of Advertising for a third party, such an 
order must contain identification data of the third party as well as information whether the 
payment shall be made by the Client or the third party. If the order is made on account of a third 
party, the Client shall provide an appropriate authorisation from the third party.

c)	 The Publisher shall issue, present or deliver confirmation of the order, containing the date of 
publication of the Advertising as well as the price calculation, as a proof of receipt of the order.

d)	 Confirming the order shall mean that an Advertising Contract has been entered into 
between the Publisher and the Client.

e)	 Confirmed orders of special forms of Advertising, such as embedded, stitched or inserted 
supplements or items, shall become binding for the Publisher upon delivery of sample 
products and approval thereof by an office responsible for accepting Advertising.

3. ADVERTISING MATERIALS

a)	 The Client shall be responsible for the timely and flawless delivery of the advertising base 
materials to the advertising office of Economia, a.s. Timely delivery is understood in the 
dates given for each product in this price list, or on the website www.economia.cz. If no 
deadline is provided for a specific product, the following shall apply:

	 – Daily format of the product
	 Orders: 3 business days before publishing
	 Advertising base materials: 3 business days before publishing
	 – Magazine format of the product with weekly periodicity and non-periodic projects
	 Orders: 10 business days before publishing
	 Advertising base materials: 10 business days before publishing
	 – Magazine format of the product with monthly periodicity
	 Orders: 20 business days before publishing
	 Advertising base materials: 14 business days before publishing
b)	 The Client shall also bear the responsibility for the content and lawfulness of the text and 

image patterns for Advertising. The Publisher is not obliged to review whether any third 
parties’ rights are violated. Should any third party claim its rights regarding the publication 
of demonstrably untrue or illegal Advertising, the Client is obliged to assume all obligations 
resulting from such justified claims or is obliged to reimburse any and all damage incurred 
by the Publisher due to the aforementioned inadequate actions of the Client.

c)	 The base materials for Advertising shall only be returned to the Client upon request. The Advertising 
Department shall keep them for three months after publishing unless agreed otherwise.

d)	 Electronic media base materials shall be returned to the Client due to the smooth running 

of any claim proceedings on the 15th day after the Advertising publication at the earliest.
e)	 Should the Client be in default with the delivery of complete and correct base materials, the 

Publisher is entitled to claim compensation from the Client for damage resulting therefrom 
or is entitled to withdraw from the Advertising Contract.

4. FRAMEWORK AGREEMENT

a)	 Should the Client plan to publish an Advertising of a specific range or financial volume 
during a specific period, it can enter into the so-called Framework Agreement with the 
Publisher regarding the publication of the Advertising within a pre-agreed scope that entit-
les the Client to use an agreed discount immediately. The Framework Agreement may be 
concluded for up to 12 months and must be made in writing to be valid.

b)	 The Framework Agreement must contain a fixed period of time during which the Advertising 
of a specific range or financial volume will be published, the resulting discounts, Title (Titles) 
in which the Advertising should be published, and/or other arrangements.

c)	 Upon the Parties’ agreement, the Framework Agreement may also include the Advertising made 
during the period of 12 months before the effectiveness of the Framework Agreement expires, 
provided that such Advertising has been paid for properly and timely. The prerequisite is that 
the price of the previous Advertising shall be less than 50% of the total volume of Advertising 
determined by the Framework Agreement. If, as a result of inclusion of the already implemented 
Advertising in the Framework Agreement under this paragraph, the Client becomes entitled to 
a discount from the price of this Advertising, such a discount shall be paid after the effective-
ness of the Framework Agreement expires. It can only be paid earlier on condition that the 
Advertising volume planned by the Framework Agreement has already been exhausted.

d)	 The Advertising under the Framework Agreement shall also be published based on individual orders.
e)	 Discounts resulting from the Framework Agreement shall only be provided if the Advertising 

within the agreed scope is paid properly and timely within the set deadline in compliance 
with the current price list (or in another pre-agreement amount). Otherwise the entitlement 
to the agreed discount lapses.

f)	 Both the volume and the discount agreed in the framework agreement may be increased, 
on a contractual basis, even repeatedly.

g)	 If the Advertising within the agreed scope is not published during the determined time period for 
reasons not attributable to the Publisher, the Client undertakes to pay the Publisher the difference 
between the price for the agreed and the actual published scope of Advertising.

5. PUBLISHING CONDITIONS

a)	 The Publisher reserves the right to separate the Advertising from the editorial content by a 
line, or a frame, and by lettering the Advertising with “ADVERTISING”, “COMMERCIAL 
PRESENTATION” or in any similar way together with the assigned advertising number. 
However, as for the Advertising of the 1/1 page full-bleed format, the Publisher reserves the 
right to place this designation directly into the Advertising space. The Client acknowledges 
that such an adjustment cannot be considered a reason for complaints.

b)	 As for periodicals, the Publisher shall publish the Advertising in all their editions in compli-
ance with the order. Unless the Client confirms in its order that it requires the Advertising to 
be published in an electronic edition, the Advertising shall only be published in the printed 
edition, including any of its copies in PDF format. Unless the Client confirms in its order that 
it requires the Advertising to be published in a printed edition, the Advertising shall only be 
published in the electronic edition, except for any copy of the printed edition in PDF format.

c)	 Unless the Client orders a specific type, size, placement or date of the Advertising, it is understood 
that it delegates such a choice to the Publisher and shall pay the Advertising price in the amount 
of the Advertising actually made. In such a case, the Publisher shall publish the Advertising at its 
own discretion, taking into account the actual options of the respective periodical.

d)	 If the Client orders the Advertising in a size not corresponding to the standard size of the 
Title advertising, the Advertising shall be adjusted to the closest possible size within the 
technical options and shall be confirmed and calculated based on such adjustment.

e)	 The publisher also reserves the right to grammatically modify the advertisement text accor-
ding to valid Czech spelling rules.

f)	 If the Client provides the Advertising not prepared graphically, the graphic design shall be 
made in a size corresponding to the original.

g)	 A preview of the prepared Advertising shall only be provided to the Client for author’s proof 
upon request. If the Client fails to comment on the final design within the set deadline, even 
though it has been demonstrably delivered to the Client, it shall be considered that the 
Client agrees with it. The standard method of sending the author’s proof shall be by email 
in a PDF or DOC format file.
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6. THE RIGHT TO REFUSE ADVERTISING

a)	 The Publisher reserves the right to refuse to publish the Advertising due to inappropriate 
content, origin or form, and if it violates laws, decrees, good manners and practices or is in 
conflict with interests or could harm the Publisher’s reputation. The Publisher is obliged to 
notify the Client of such a fact, however, it is not obliged to justify its refusal.

b)	 Should the Client be in default in the payment of the Advertising price, the Publisher is 
entitled to suspend the receipt of the Client’s other orders, i.e. conclusion of Advertising 
Contracts with the Client or publication of other Advertising ordered by the Client, until the 
Advertising price with which the Client is in default is fully paid.

c)	 The Publisher is entitled to refuse to publish Advertising the graphic design of which copies 
editorial elements of the Title in which the Advertising is to be published. The same elements 
shall mean, for example, font, font cut and size, text wrapping and unambiguous graphical 
characters of the Title. The Advertising refusal by the Publisher for the above reasons does 
not release the Client from the obligation to pay the Advertising in full provided that all the 
base materials have been delivered upon the deadline for receipt of the base materials.

7. FAILURE TO FULFIL THE ORDER

a)	 As for a force majeure event, the Publisher shall be relieved from liability for the fulfilment of 
its commitments and compensation for the damage incurred.

b)	 If any agreed contract with a pre-agreed discount to be provided to the Client fails to be performed 
due to the Client’s fault, the Client is obliged to pay the Publisher the difference between the agreed 
discount and the price corresponding to the actual performance after clearing the contract.

c)	 The Publisher’s obligation to keep the agreed and confirmed position of the Advertising 
shall only arise if an additional charge for a specific position applies. If the Publisher fails to 
meet such obligation, the additional charge for the specific position shall not be applied, 
however, the Client is not entitled to lodge a complaint.

8. ADVERTISING PRICE AND PAYMENT TERMS

a)	 The Client is obliged to pay the Advertising price based on a tax document – invoice issued 
by the Publisher.

b)	 The Advertising prices in the individual Titles, the method of their calculation and quantity 
discounts are determined in detail in the Publisher’s currently valid price lists.

c)	 Advertising prices in the price list are provided without VAT.
d)	 The Publisher reserves the right to set contract prices.
e)	 As for lump-sum orders, the Publisher shall usually charge the Advertising implemented 

within 5 calendar days after its publishing. As for continuously provided Advertising, for the 
purposes of value added tax, the Advertising relating to individual billing periods, from 
which a tax document is issued by the Publisher, shall be considered implemented as of the 
last day of this period. The Publisher shall also send to the Client upon its request together 
with the invoice a checking copy of the Title in an electronic form. The invoice shall be due 
within 14 calendar days from its issue unless agreed otherwise. The invoice maturity for the 
Client with a registered office outside the Czech Republic shall be 30 calendar days.

f)	 If the Client does not specify the size of the Advertising and leaves the design up to the 
Publisher, the base materials for the Advertising price calculation shall be the format published.

g)	 The Publisher is entitled to require from the Client a deposit or an advance payment for the 
Advertising under a pro-forma invoice.

h)	 If the Publisher‘s claims are not paid by the Client within the due date, the Publisher shall 
proceed in accordance with Article 8 (k) of these Conditions and the Civil Code provisions.

i)	 Where the obligation to pay the Advertising price is fulfilled via a bank, such an obligation 
shall be considered fulfilled upon crediting the amount corresponding to the Advertising 
price to the Publisher’s account.

j)	 In case the Client is in default with payment of the Advertising price, the Parties have agreed 
upon contractual interest on late payment in the amount of 0.1% (in words: onetenth of a per 
cent) of the outstanding amount for each day of delay.

k)	 The Client agrees to the pro-forma invoices and the invoices to be issued and sent in PDF format 
to the email address determined by the Client for this purpose and declares that such an email 
address is actively used. In this regard, the Client further declares that it has appropriate means 
to receive, verify and open electronic pro-forma invoices and invoices sent in PDF format. 

l)	 As for the Publisher’s claims that are overdue for more than 30 days, the Publisher is entitled 
to pass them to external companies for enforcement. In such a case the Publisher is obliged 

to pay not only the interest on late payment specified in Paragraph 8 (i) hereof but also any 
other costs associated with the external enforcement of the outstanding claims, including 
the costs of telephone, written and fax reminders.

m)	 The Client is entitled neither to offset its claims unilaterally against the Publisher’s claims 
nor to pledge or otherwise encumber them with any third party’s right.

9.	WITHDRAWAL FROM THE CONTRACT ON ADVERTISING, 		
	 CANCELLATION FEES

a)	 The Client is entitled to withdraw from the Advertising Contract.
b)	 Such a withdrawal from the Advertising Contract must be made in the form of a written 

notice of withdrawal, which must be delivered to the Publisher in the manner determined for 
placing an order. The withdrawal from the contract shall only be valid upon the Publisher’s 
written confirmation of receipt.

c)	 In case of the Client‘s withdrawal from the advertising contract upon receipt of the order by 
the Publisher, the Publisher is entitled to apply cancellation fees.

d)	 In the event of the Client’s withdrawal from the Advertising Contract, the Publisher is entitled to 
claim the refund of the quantity discounts from prices for recurring Advertising or the quantity 
discounts for the ordered volume of Advertising to which the Client would not be entitled by this 
withdrawal from the Advertising Contract. The Publisher is also entitled to require the Client pay 
the costs incurred in connection with the Client’s withdrawal from the Advertising Contract.

e)	 Cancellation fees:
	 Hospodářské noviny
	 – 10 to 5 business days prior to publishing – 50% of the Advertising price
	 – 4 and less business days prior to publishing – 100% of the Advertising price
	 Advertising can only be cancelled in less than 5 business days prior to publishing considering 

the actual conditions and the Publisher’s possibilities. In such a case, the Client shall be 
charged the full Advertising price as if the Advertising has been published. The full Advertising 
price shall also be invoiced if the ordered Advertising is eliminated from the press or is not 
published due to the Client’s failure to provide flawless advertising base materials within the 
deadline under the valid price list for Advertising, or within an alternative date determined in 
writing by an employee from an office responsible for accepting Advertising.

	 Ekonom, PročNe 
	 – 15 to 11 calendar days prior to publishing – 50% of the Advertising price
	 – 10 and less calendar days prior to publishing – 100% of the Advertising price
	 VAdvertising can only be cancelled in less than 11 calendar days prior to publishing considering the 

actual conditions and the Publisher’s possibilities. In such a case, the Client shall be charged the full 
Advertising price as if the Advertising has been published. The full Advertising price shall also be 
invoiced if the ordered Advertising is eliminated from the press due to the Client’s failure to provide 
flawless advertising base materials within the deadline under the valid price list for Advertising, or 
within an alternative date determined in writing by an employee from an office responsible for 
accepting Advertising. The decisive factor for assessing the date of the cancellation receipt shall be 
in all cases the day of delivery of the cancellation to the department of Economia, a.s. responsible 
for accepting Advertising, and the time limited by the working hours in the respective department, 
i.e. from 8 am to 5 pm during business days. This provision shall also apply to cancellation sent by 
fax or email. As for orders of advertising position on the 4th sheet (last page) of the PročNe maga-
zine, the cancellation fee for 100 and fewer calendar days shall amount to the full Advertising price.

	 Commercial and special thematic inserts and all professional magazines
	 – 30 to 25 calendar days prior to publishing – 50% of the Advertising price
	 – 24 and less calendar days prior to publishing – 100% of the Advertising price
	 Online Advertising (iHNed.cz, aktuálně.cz, centrum.cz, zena.cz and other content
	 sites operated by the Publisher)
	 Unless the Publisher provides for otherwise in the confirmation of the order, the following
	 cancellation terms shall apply to the order cancellation:
	 –	 Where the order is cancelled within 20 business days from the required campaign start 	

	 – 50% of the price stated in the order.
	 –	 Where the order is cancelled within 15 business days from the required campaign start 	

	 – 70% of the price stated in the order;
	 –	 Where the order is cancelled within 10 business days from the required campaign start 	

	 – 80% of the price stated in the order;
	 –	 Where the order is cancelled in less than 10 days from the required campaign start or 	

	 later – 100% of the price stated in the order;
	 – For long–term campaigns (at least within 3 and more months), the difference between 	

	 the price from the price list and the discount provided shall be charged.
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	 The Publisher is entitled to provide in the confirmation of an order cancellation terms that 
vary from the terms stipulated in the previous provision of these Business Conditions.

10. WARRANTY CLAIMS

a)	 Advertising can be claimed in writing within 14 days of its publication.
b)	 In the case of partial or completely illegible, incorrect or incomplete advertising, the Client 

is entitled to a substitute publication or discount. The method of substitution is at the discre-
tion of the Publisher. In the event that the Publisher provides a discount, it shall always be 
to the extent to which the Advertising purpose has been limited.

c)	 The Client is not entitled to claim a different colour of its Advertising unless it has provided 
a colour check copy of the printed Advertising on a hardproof media together with the base 
materials for the publication of the Advertising. 

d)	 Also, the fact that the Client does not receive any response for its Advertising properly 
published is not a reason for a claim.

e)	 When entering a repeat advertisement with the same motif, the Client is obliged to check 
the correctness and completeness after each publication. The Publisher shall not accept 
a  claim if the same deficiency has occurred in the recurring Advertising without the 
Publisher being notified of it immediately after the previous publication.

11. FINAL PROVISIONS

a)	 Advertising articles shall only be published by the Publisher in compliance with applicable 
law regulating advertisements and the Code for Advertising.

b)	 The Publisher guarantees for all its printed Titles the standard quality of the Advertising print 
limited by the quality of the provided advertising base materials, print input materials and 
printing standards.

c)	 The Publisher shall only be responsible for damage caused by violation of its legal obligati-
ons, or obligations arising from these Commercial Terms and Conditions or other arrange-
ments relating to these Commercial Terms and Conditions. The Publisher and the Client 
have agreed that the total foreseeable damage so incurred may only be up to CZK 50,000.

d)	 It is only possible to deviate from the above provided Commercial Terms and Conditions 
upon a written agreement.

These Commercial Terms and Conditions shall become effective as of 13 4/ 2020/ The previ-
ous version of these Terms and Conditions is available under this link: 
https://www.economia.cz/wp-content/uploads/2020/04/OP_Economia_platnost-do-12.4.2020.pdf

Amendment No. 1 to the Economia, a.s. Commercial Terms and Conditions
(hereinafter referred to as the “Amendment” and “Commercial Terms and Conditions”)

I. INTRODUCTORY PROVISIONS

a)	 This Amendment regulates or supplements the Commercial Terms and Conditions for the 
purpose of publication of the Internet Advertising on websites, tablets and other mobile 
devices (hereinafter referred to as the “Servers”) operated by Economia, a.s. (hereinafter 
referred to as the “Operator”).

b)	 This Amendment includes the currently valid price lists for Internet Advertising, published 
on www.economia.cz.

II . MONITORING ADVERTISEMENTS

a)	 Information regarding the traffic on the Server on which an advert is sold is audited by an 
independent NetMonitor audit.

b)	 Upon a written request, the Operator shall enable the Client ordering the Internet 
Advertising free access to the online advertising system showing the statistics on the num-
ber of display, clicks and the effectiveness of its advertising campaigns based on the 
Advertising ordered.

III. MATERIALS FOR THE PUBLICATION OF ADVERTISEMENTS

a)	 The Client undertakes to send an order to the Publisher at least 5 working days before the required 
publishing of the advertisement, and to provide the Publisher with the materials for the advertise-
ment of the standard advertising formats in electronic form in GIF, HTML5, JPG format, at least 3 
working days prior to the required publishing of the advertisement, so that no further adjustment 
by the operator is necessary. Base materials for non-standard formats must be provided for testing 
at least 5 business days prior to the required publishing. If the base materials exceed the data size 
indicated in the technical specification stated in the price list of the Advertising, the Client shall be 
charged this data oversize up to the amount of 20% of the price for the advertising position.

b)	 The Operator can notify the Client of the erroneous processing of the base materials provi-
ded and determine a reasonable time limit for correction.

c)	 In the event of late delivery of the base materials or delivery of erroneous base materials, the 
Operator shall not bear responsibility for any damage caused to the Client or third parties hereby.

IV. PAYMENT TERMS

a)	 The day of taxable supply shall mean the last day of publication of the Advertising or the day of 
termination of the advertising campaign. If the Advertising (advertising campaign) is published for 
two and more calendar months, the Operator is entitled to invoice partially as follows: for each 
calendar month in which the campaign has been implemented, the actually implemented part of the 
Advertising shall be invoiced, in which case the day of taxable supply of such a part of the 
Advertising shall always mean the last day in the continuous calendar month in which the Advertising 
has been published, and the last day of publication of the Advertising in the final calendar month.

b)	 The Operator is entitled to require the payment to be paid in advance. In such a case, the 
Operator is not obliged to start the campaign earlier than on the 1st business day after the 
respective amount has been credited to its account.

c)	 Should the Client be in default in the payment of the price of the Advertising (advertising 
campaign), the Operator is entitled to suspend the campaign, and such a campaign shall be 
considered terminated for reasons attributable to the Client. In such a case, the Client is 
entitled to claim the payment of a contractual penalty equal to the value of the Advertising 
campaign not implemented for reasons attributable to the Client, however, properly orde-
red. The Client undertakes to pay the contractual penalty within 7 days from the Operator’s 
request. After the invoice or the pro-forma invoice are properly paid, the campaign can 
continue if it is still possible given the occupancy of the Operator’s advertising space. In 
such a case, the entitlement to a contractual penalty shall not apply.

V. COMPLAINTS

a)	 If the Operator fails to meet the number of impressions guaranteed by the order, the Client 
is entitled to require a discount or compensation. The entitlement to a discount or compens-
ation must be exercised by the Client in writing within 3 business days from the end of the 
campaign at the latest.

b)	 The decisive factor for determining the entitlement to a discount or compensation shall be 
the records of the Operator’s online advertising system.

c)	 If the Client exercises its justified entitlement to compensation from the Operator, the 
Operator shall pay it in the amount of the unused number of impressions.

d)	 Unless the Parties have agreed otherwise, the compensation shall be made without undue 
delay after receipt and approval of the written entitlement, until the volume determined in 
paragraph V (c) of this Amendment is fulfilled.

e)	 If the Client exercises its justified entitlement to a discount from the campaign price from the 
Operator, such a discount shall be determined based on the ratio of the actually implemen-
ted and ordered number of impressions. The sum equal to this discount shall be paid by the 
Operator to the Client in the form of a credit note.

VI. FINAL PROVISIONS

a)	 It is only possible to deviate from the provisions hereof upon a written agreement.
b)	 Matters not regulated by an order or hereby shall be governed by the Commercial Terms 

and Conditions in the valid version published on www.economia.cz.
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