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THEMATIC MAGAZINES INSERTED INTO HOSPODARSKE NOVINY

Expert and lifestyle topics providing in-depth analysis to help readers decide. Covering industry,
education, art, technology, etc.

Thematic magazines - Formats and Prices for Color Advertising (in CZK)

Format 1/1 1/2 1/3A 1/3B 1/4
Type Area 179 x 240 179 x 120 179 x 76 57 x 240 179 x 60
Bleed 201 x 267 201 x 132 201 x 88 71 x 267 201 x 72
2
S
ze
Price 247 500 135 300 93 500 93 500 73 700

E The dimensions of the »FULL-BLEED« are listed in net format after trimming. For trimming, it is necessary to provide an overlap of an additional 5 mm beyond the net

format around the edge of the advertisement!
B Advertisements can be located on both odd and even pages.
® Other possibilities for cooperation are partner interviews or advertorials. Price and conditions on request.
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THEMATIC IMAGAZINES INSERTED INTO HOSPODARSKE NOVINY

Magazines published as a combined supplement for both Hospodarské noviny and the weekly magazine Ekonom.

Combination of Hospodarské noviny + Ekonom - formats (in mm) and prices of color advertising (in CZK)

Format 1/1 1/2 1/3A 1/3B 1/4
Type Area 179 x 240 179 x 120 179 x 76 57 x 240 179 x 60
Bleed 201 x 267 201 x 132 201 x 88 71 x 267 201 x 72

2
Price -
HN + EK 309 500 170 200 117 600 117 600 92 900

& The dimensions of the »FULL-BLEED« are listed in net format after trimming. For trimming, it is necessary to provide an overlap of an additional 5 mm beyond the net
format around the edge of the advertisement!

B Advertisements can be located on both odd and even pages.
& Other possibilities for cooperation are partner interviews or advertorials. Price and conditions on request.
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SPECIAL NEWSPAPER SUPPLEMENTS

In-depth insight into society-wide topics, analyses, and interviews
regarding business and pubilic life.
Special Newspaper Supplements — Formats and Prices for Color Advertising (in CZK):

Format 11 1/2 1/3 1/4A
Dimensions 263 x 380 263 x 185 263 x 120 263 x 90

All dimensions are
listed in millimeters

Price 438 900 251 900 195 100 146 700

= Content cooperation in the 1/1 format is possible. Its price and conditions are available upon request.
& Other possibilities for cooperation are partner interviews or advertorials. Price and conditions on request.
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CoMMERCIAL QOUTPUTS, SUPPLEMENTS,

AND MAGAZINES

Your company presentation can become part of

HN or the weekly magazine Ekonom in the form
of an advertorial or a dedicated project.

Would you like your company information to be presented to readers in an
engaging and innovative way? Economia Media House offers the services of
its creative team, which will design an effective communication strategy,
process all the necessary information, and use top-tier journalistic quality and
graphic design to ensure your content truly captures the reader‘s attention.
Whether it is an introduction to your business activities, a product showcase,
an interview with management, or an in-depth feature on a broader topic, you
will receive everything in a format that readers will appreciate. A significant
benefit is the option to print this supplement in higher quantities for use at

trade fairs, conferences, and for other corporate purposes.

ADVERTORIAL/PR PRICES:
Hospodarské noviny (263 x 380 mm)
Pro¢Ne (212 x 279 mm)

Ekonom (179 x 240 mm)

Pravni radce (232 x 297 mm)
Logistika (186 x 244 mm)
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Advertisement base material parameters

If the supplied base materials do not fulfil the TP as per https://ad.economia.cz/
reklama-v-tistenych-titulech/parametr/-inzertnich-dat/, additional editing or produc-
tion of the advertisement is available for a fee of up to 5,000 CZK. The quality of the
supplied base materials is always decided on by a qualified graphic artist at the initial
inspection of the advertisement base materials.

COMPLETELY BROKEN ADVERTISEMENTS

ACCEPTABLE FILE FORMATS

Resolution for images used in advertisements for HN 200 DPI, 300 DPI for magazi-

nes, line art always 600 DPI.

¢ Full PDF print (PS), do not use RGB and LAB colour space.

o |llustrator EPS (MAC, PC): Version CS5 and earlier, font in curved lines.

e Scanned all-advertisement base materials
Photoshop (TIF, EPS) 300 to 600 DPI.

For the sake of smooth data communication between Economia, a.s. and the

printing works, it is necessary to observe the orientational maximum data limits for

individual advertisements as follows: 1/1 page 40 MB, 1/2 page 15 MB and 1/4

page 7 MB.

(not recommended):

Ads that are more demanding in terms of data due to complex graphics (not inap-
propriate processing) will need to be discussed individually.
For both black and white and colour advertising, the negative font on the sur-
faces must have the following values:
a) sans-serif - newspaper print - min. 10 point, Bold and stronger cuts, magazi-
nes - min. 9 point, Regular cuts, Bold and thicker,
b) serif face - newspaper print - min. 11 point, Bold and stronger cuts, magazi-
nes - min. 10 point, Bold cuts and thicker.
Negative strokes in the register of at least 0.5 point.
Optimum colour coverage should be maintained in the deepest and darkest sections
of the advertisement base materials. If this parameter is not met, the area coverage
value will be automatically optimized.
For newsprint: the sum of CMYK is max. 260.
For Ekonom title: the sum of CMYK is max. 280.
For other magazines: the sum of CMYK is max. 300.

We recommend that PDF files exported from the advertisement base materials crea-
ted in the InDesign app be distilled from postscript, rather than created by direct
export from InDesign.

METHODS OF SUBMITTING ADVERTISEMENT BASE
MATERIALS

We only accept advertisement base material files in PDF format, sent electronically
to the specified advertisement receipt official.

PHOTOGRAPHY, SLIDES - BITMAP FILES

 halftone; min. resolution 200 DP1/100% size in HN and 300 DPI/100% in Ekonom;
percentage value of light parts min. 5%, dark areas max. 90%,

e line art and logos in a resolution of 600-1200 DPI.

Acceptable file formats: *.TIF, *.EPS Photoshop
and full-featured (Photoshop) * .PDF.

VECTOR FILES

Vector logos, drawings, technical drawings; the used fonts must be broken into
curves (function: convert to curves; create outlines).

Acceptable file formats: lllustrator CS5 and earlier (MAC, PC - * .Al), Corel Draw X4
and earlier (PC - export to EPS format) - fonts to curves, colours to CMYK.

COMPRESSION

ZIP, RAR

FONTS

The font must not be similar to editorial texts.

BASE MATERIALS FOR ADVERTISEMENT PRODUCTION
IN BACK OFFICE

All advertisements have a prescribed MAXIMUM number of characters including
spaces, which is available at https://ad.economia.cz/reklama-v-tistenych-titulech/
textova-inzerce/.

TEXTS electronically

text file - text only without editing, frames, images, logs,
etc.

PHOTOGRAPHS electronically - resolution min. 300 DPI for 100% size in
print

Poor quality base materials for the production of advertisements, such as printouts
from copying or fax machines, colour printer outputs, scanned photos, or photos on
velvet paper will not be accepted. Poor quality data files will (always at the client’s
written request, and where possible) be edited on the spot for a fee or, if in a totally
unsatisfactory state, returned for reworking

QR CODES

We don’t take responsibility for readibility of client’s provided QR code.

Here You can find recomended guidelines for creating QR code.
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Economia, a.s. Commercial Terms and Conditions

Economia, a.s. Commercial Terms and Conditions (hereinafter referred to as the “Commercial
Terms and Conditions”)

a)

a)

b)

a)

0

d)

1. SCOPE OF VALIDITY

The Commercial Terms and Conditions govern the publication of advertisements, flyer
inserts and electronic forms of advertising (hereinafter jointly referred to as the “Advertising”)
in both periodical and non-periodical titles, as well as electronic forms of Advertising on
websites or in applications (hereinafter jointly referred to as the “Titles”) published or ope-
rated by Economia, a.s. (hereinafter referred to as the “Publisher”).

The Commercial Terms and Conditions also include the currently valid price lists of
Advertising, published on the website of Economia, a.s., www.economia.cz.

The Publisher reserves the right to change the content of the Commercial Terms and
Conditions. Any updated version of the Commercial Terms and Conditions shall always be
published on www.economia.cz. In the event of conflict in the wording of the Commercial
Terms and Conditions, the Commercial Terms and Conditions published on www.econo-
mica.cz shall be considered valid and binding.

2. CONCLUSION OF AN ADVERTISING AGREEMENT

Any Advertising shall be accepted based on a written order or an order with an electronic
signature. An order sent by e-mail or fax is also considered a written order if it contains
a scanned signature of a person authorized to act on behalf of the Client.

The order must contain all essential elements, in particular the identification data of the Client,
i.e., the business name, designation or name and surname of the Client, its registered office,
place of business or residence, or a contact address for sending a confirmation of the order and
invoices, company ID number or birth certificate number, TAX ID number, bank details, name of
the responsible contact person, Client’s stamp, legible name and signature of the Client, statu-
tory body or authorised representative thereof, as well as an exact description of the ordered
service. If the Client is a person arranging publication of Advertising for a third party, such an
order must contain identification data of the third party as well as information whether the
payment shall be made by the Client or the third party. If the order is made on account of a third
party, the Client shall provide an appropriate authorisation from the third party.

The Publisher shall issue, present or deliver confirmation of the order, containing the date of
publication of the Advertising as well as the price calculation, as a proof of receipt of the order.
Confirming the order shall mean that an Advertising Contract has been entered into
between the Publisher and the Client.

Confirmed orders of special forms of Advertising, such as embedded, stitched or inserted
supplements or items, shall become binding for the Publisher upon delivery of sample
products and approval thereof by an office responsible for accepting Advertising.

3. ADVERTISING MATERIALS

The Client shall be responsible for the timely and flawless delivery of the advertising base
materials to the advertising office of Economia, a.s. Timely delivery is understood in the
dates given for each product in this price list, or on the website www.economia.cz. If no
deadline is provided for a specific product, the following shall apply:

- Daily format of the product

Orders: 3 business days before publishing

Advertising base materials: 3 business days before publishing

- Magazine format of the product with weekly periodicity and non-periodic projects
Orders: 10 business days before publishing

Advertising base materials: 10 business days before publishing

- Magazine format of the product with monthly periodicity

Orders: 20 business days before publishing

Advertising base materials: 14 business days before publishing

The Client shall also bear the responsibility for the content and lawfulness of the text and
image patterns for Advertising. The Publisher is not obliged to review whether any third
parties’ rights are violated. Should any third party claim its rights regarding the publication
of demonstrably untrue or illegal Advertising, the Client is obliged to assume all obligations
resulting from such justified claims or is obliged to reimburse any and all damage incurred
by the Publisher due to the aforementioned inadequate actions of the Client.

The base materials for Advertising shall only be returned to the Client upon request. The Advertising
Department shall keep them for three months after publishing unless agreed otherwise.
Electronic media base materials shall be returned to the Client due to the smooth running

e)

a)

d)
e)

9

a)

°)

d)

e)

9)

of any claim proceedings on the 15th day after the Advertising publication at the earliest.
Should the Client be in default with the delivery of complete and correct base materials, the
Publisher is entitled to claim compensation from the Client for damage resulting therefrom
or is entitled to withdraw from the Advertising Contract.

4. FRAMEWORK AGREEMENT

Should the Client plan to publish an Advertising of a specific range or financial volume
during a specific period, it can enter into the so-called Framework Agreement with the
Publisher regarding the publication of the Advertising within a pre-agreed scope that entit-
les the Client to use an agreed discount immediately. The Framework Agreement may be
concluded for up to 12 months and must be made in writing to be valid.

The Framework Agreement must contain a fixed period of time during which the Advertising
of a specific range or financial volume will be published, the resulting discounts, Title (Titles)
in which the Advertising should be published, and/or other arrangements.

Upon the Parties’ agreement, the Framework Agreement may also include the Advertising made
during the period of 12 months before the effectiveness of the Framework Agreement expires,
provided that such Advertising has been paid for properly and timely. The prerequisite is that
the price of the previous Advertising shall be less than 50% of the total volume of Advertising
determined by the Framework Agreement. If, as a result of inclusion of the already implemented
Advertising in the Framework Agreement under this paragraph, the Client becomes entitled to
a discount from the price of this Advertising, such a discount shall be paid after the effective-
ness of the Framework Agreement expires. It can only be paid earlier on condition that the
Advertising volume planned by the Framework Agreement has already been exhausted.

The Advertising under the Framework Agreement shall also be published based on individual orders.
Discounts resulting from the Framework Agreement shall only be provided if the Advertising
within the agreed scope is paid properly and timely within the set deadline in compliance
with the current price list (or in another pre-agreement amount). Otherwise the entitlement
to the agreed discount lapses.

Both the volume and the discount agreed in the framework agreement may be increased,
on a contractual basis, even repeatedly.

If the Advertising within the agreed scope is not published during the determined time period for
reasons not attributable to the Publisher, the Client undertakes to pay the Publisher the difference
between the price for the agreed and the actual published scope of Advertising.

5. PUBLISHING CONDITIONS

The Publisher reserves the right to separate the Advertising from the editorial content by a
line, or a frame, and by lettering the Advertising with “ADVERTISING”, “COMMERCIAL
PRESENTATION” or in any similar way together with the assigned advertising number.
However, as for the Advertising of the 1/1 page full-bleed format, the Publisher reserves the
right to place this designation directly into the Advertising space. The Client acknowledges
that such an adjustment cannot be considered a reason for complaints.

As for periodicals, the Publisher shall publish the Advertising in all their editions in compli-
ance with the order. Unless the Client confirms in its order that it requires the Advertising to
be published in an electronic edition, the Advertising shall only be published in the printed
edition, including any of its copies in PDF format. Unless the Client confirms in its order that
it requires the Advertising to be published in a printed edition, the Advertising shall only be
published in the electronic edition, except for any copy of the printed edition in PDF format.
Unless the Client orders a specific type, size, placement or date of the Advertising, it is understood
that it delegates such a choice to the Publisher and shall pay the Advertising price in the amount
of the Advertising actually made. In such a case, the Publisher shall publish the Advertising at its
own discretion, taking into account the actual options of the respective periodical.

If the Client orders the Advertising in a size not corresponding to the standard size of the
Title advertising, the Advertising shall be adjusted to the closest possible size within the
technical options and shall be confirmed and calculated based on such adjustment.

The publisher also reserves the right to grammatically modify the advertisement text accor-
ding to valid Czech spelling rules.

If the Client provides the Advertising not prepared graphically, the graphic design shall be
made in a size corresponding to the original.

A preview of the prepared Advertising shall only be provided to the Client for author’s proof
upon request. If the Client fails to comment on the final design within the set deadline, even
though it has been demonstrably delivered to the Client, it shall be considered that the
Client agrees with it. The standard method of sending the author’s proof shall be by email
in a PDF or DOC format file.
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6. THE RIGHT TO REFUSE ADVERTISING

The Publisher reserves the right to refuse to publish the Advertising due to inappropriate
content, origin or form, and if it violates laws, decrees, good manners and practices or is in
conflict with interests or could harm the Publisher’s reputation. The Publisher is obliged to
notify the Client of such a fact, however, it is not obliged to justify its refusal.

Should the Client be in default in the payment of the Advertising price, the Publisher is
entitled to suspend the receipt of the Client’s other orders, i.e. conclusion of Advertising
Contracts with the Client or publication of other Advertising ordered by the Client, until the
Advertising price with which the Client is in default is fully paid.

The Publisher is entitled to refuse to publish Advertising the graphic design of which copies
editorial elements of the Title in which the Advertising is to be published. The same elements
shall mean, for example, font, font cut and size, text wrapping and unambiguous graphical
characters of the Title. The Advertising refusal by the Publisher for the above reasons does
not release the Client from the obligation to pay the Advertising in full provided that all the
base materials have been delivered upon the deadline for receipt of the base materials.

7. FAILURE TO FULFIL THE ORDER

As for a force majeure event, the Publisher shall be relieved from liability for the fulfilment of
its commitments and compensation for the damage incurred.

If any agreed contract with a pre-agreed discount to be provided to the Client fails to be performed
due to the Client’s fault, the Client is obliged to pay the Publisher the difference between the agreed
discount and the price corresponding to the actual performance after clearing the contract.

The Publisher’s obligation to keep the agreed and confirmed position of the Advertising
shall only arise if an additional charge for a specific position applies. If the Publisher fails to
meet such obligation, the additional charge for the specific position shall not be applied,
however, the Client is not entitled to lodge a complaint.

8. ADVERTISING PRICE AND PAYMENT TERMS

The Client is obliged to pay the Advertising price based on a tax document - invoice issued
by the Publisher.

The Advertising prices in the individual Titles, the method of their calculation and quantity
discounts are determined in detail in the Publisher’s currently valid price lists.

Advertising prices in the price list are provided without VAT.

The Publisher reserves the right to set contract prices.

As for lump-sum orders, the Publisher shall usually charge the Advertising implemented
within 5 calendar days after its publishing. As for continuously provided Advertising, for the
purposes of value added tax, the Advertising relating to individual billing periods, from
which a tax document is issued by the Publisher, shall be considered implemented as of the
last day of this period. The Publisher shall also send to the Client upon its request together
with the invoice a checking copy of the Title in an electronic form. The invoice shall be due
within 14 calendar days from its issue unless agreed otherwise. The invoice maturity for the
Client with a registered office outside the Czech Republic shall be 30 calendar days.

If the Client does not specify the size of the Advertising and leaves the design up to the
Publisher, the base materials for the Advertising price calculation shall be the format published.
The Publisher is entitled to require from the Client a deposit or an advance payment for the
Advertising under a pro-forma invoice.

If the Publisher‘s claims are not paid by the Client within the due date, the Publisher shall
proceed in accordance with Article 8 (k) of these Conditions and the Civil Code provisions.
Where the obligation to pay the Advertising price is fulfilled via a bank, such an obligation
shall be considered fulfilled upon crediting the amount corresponding to the Advertising
price to the Publisher’s account.

In case the Client is in default with payment of the Advertising price, the Parties have agreed
upon contractual interest on late payment in the amount of 0.1% (in words: onetenth of a per
cent) of the outstanding amount for each day of delay.

The Client agrees to the pro-forma invoices and the invoices to be issued and sent in PDF format
to the email address determined by the Client for this purpose and declares that such an email
address is actively used. In this regard, the Client further declares that it has appropriate means
to receive, verify and open electronic pro-forma invoices and invoices sent in PDF format.

As for the Publisher’s claims that are overdue for more than 30 days, the Publisher is entitled
to pass them to external companies for enforcement. In such a case the Publisher is obliged

to pay not only the interest on late payment specified in Paragraph 8 (i) hereof but also any
other costs associated with the external enforcement of the outstanding claims, including
the costs of telephone, written and fax reminders.

The Client is entitled neither to offset its claims unilaterally against the Publisher’s claims
nor to pledge or otherwise encumber them with any third party’s right.

9. WITHDRAWAL FROM THE CONTRACT ON ADVERTISING,
CANCELLATION FEES

The Client is entitled to withdraw from the Advertising Contract.

Such a withdrawal from the Advertising Contract must be made in the form of a written

notice of withdrawal, which must be delivered to the Publisher in the manner determined for

placing an order. The withdrawal from the contract shall only be valid upon the Publisher’s

written confirmation of receipt.

In case of the Client‘s withdrawal from the advertising contract upon receipt of the order by

the Publisher, the Publisher is entitled to apply cancellation fees.

In the event of the Client’s withdrawal from the Advertising Contract, the Publisher is entitled to

claim the refund of the quantity discounts from prices for recurring Advertising or the quantity

discounts for the ordered volume of Advertising to which the Client would not be entitled by this

withdrawal from the Advertising Contract. The Publisher is also entitled to require the Client pay

the costs incurred in connection with the Client’s withdrawal from the Advertising Contract.

Cancellation fees:

Hospodarské noviny

— 10 to 5 business days prior to publishing — 50% of the Advertising price

-4 and less business days prior to publishing — 100% of the Advertising price

Advertising can only be cancelled in less than 5 business days prior to publishing considering

the actual conditions and the Publisher’s possibilities. In such a case, the Client shall be

charged the full Advertising price as if the Advertising has been published. The full Advertising

price shall also be invoiced if the ordered Advertising is eliminated from the press or is not

published due to the Client’s failure to provide flawless advertising base materials within the

deadline under the valid price list for Advertising, or within an alternative date determined in

writing by an employee from an office responsible for accepting Advertising.

Ekonom, Pro¢Ne

— 15 to 11 calendar days prior to publishing — 50% of the Advertising price

- 10 and less calendar days prior to publishing - 100% of the Advertising price

VAdvertising can only be cancelled in less than 11 calendar days prior to publishing considering the

actual conditions and the Publisher’s possibilities. In such a case, the Client shall be charged the full

Adbvertising price as if the Advertising has been published. The full Advertising price shall also be

invoiced if the ordered Advertising is eliminated from the press due to the Client’s failure to provide

flawless advertising base materials within the deadline under the valid price list for Advertising, or

within an alternative date determined in writing by an employee from an office responsible for

accepting Advertising. The decisive factor for assessing the date of the cancellation receipt shall be

in all cases the day of delivery of the cancellation to the department of Economia, a.s. responsible

for accepting Advertising, and the time limited by the working hours in the respective department,

i.e. from 8 am to 5 pm during business days. This provision shall also apply to cancellation sent by

fax or email. As for orders of advertising position on the 4th sheet (last page) of the ProcNe maga-

zine, the cancellation fee for 100 and fewer calendar days shall amount to the full Advertising price.

Commercial and special thematic inserts and all professional magazines

- 30 to 25 calendar days prior to publishing - 50% of the Advertising price

— 24 and less calendar days prior to publishing — 100% of the Advertising price

Online Advertising (iHNed.cz, aktualné.cz, centrum.cz, zena.cz and other content

sites operated by the Publisher)

Unless the Publisher provides for otherwise in the confirmation of the order, the following

cancellation terms shall apply to the order cancellation:

— Where the order is cancelled within 20 business days from the required campaign start
- 50% of the price stated in the order.

— Where the order is cancelled within 15 business days from the required campaign start
— 70% of the price stated in the order;

— Where the order is cancelled within 10 business days from the required campaign start
— 80% of the price stated in the order;

— Where the order is cancelled in less than 10 days from the required campaign start or
later — 100% of the price stated in the order;

— For long-term campaigns (at least within 3 and more months), the difference between
the price from the price list and the discount provided shall be charged.
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d)

The Publisher is entitled to provide in the confirmation of an order cancellation terms that
vary from the terms stipulated in the previous provision of these Business Conditions.

10. WARRANTY CLAIMS

Advertising can be claimed in writing within 14 days of its publication.

In the case of partial or completely illegible, incorrect or incomplete advertising, the Client
is entitled to a substitute publication or discount. The method of substitution is at the discre-
tion of the Publisher. In the event that the Publisher provides a discount, it shall always be
to the extent to which the Advertising purpose has been limited.

The Client is not entitled to claim a different colour of its Advertising unless it has provided
a colour check copy of the printed Advertising on a hardproof media together with the base
materials for the publication of the Advertising.

Also, the fact that the Client does not receive any response for its Advertising properly
published is not a reason for a claim.

When entering a repeat advertisement with the same motif, the Client is obliged to check
the correctness and completeness after each publication. The Publisher shall not accept
a claim if the same deficiency has occurred in the recurring Advertising without the
Publisher being notified of it immediately after the previous publication.

11. FINAL PROVISIONS

Advertising articles shall only be published by the Publisher in compliance with applicable
law regulating advertisements and the Code for Advertising.

The Publisher guarantees for all its printed Titles the standard quality of the Advertising print
limited by the quality of the provided advertising base materials, print input materials and
printing standards.

The Publisher shall only be responsible for damage caused by violation of its legal obligati-
ons, or obligations arising from these Commercial Terms and Conditions or other arrange-
ments relating to these Commercial Terms and Conditions. The Publisher and the Client
have agreed that the total foreseeable damage so incurred may only be up to CZK 50,000.
It is only possible to deviate from the above provided Commercial Terms and Conditions
upon a written agreement.

These Commercial Terms and Conditions shall become effective as of 13 4/ 2020/ The previ-
ous version of these Terms and Conditions is available under this link:
https://www.economia.cz/wp-content/uploads/2020/04/OP_Economia_platnost-do-12.4.2020.pdf

Amendment No. 1 to the Economia, a.s. Commercial Terms and Conditions

(h

a)

b)

a)

b)

ereinafter referred to as the “Amendment” and “Commercial Terms and Conditions”)

I. INTRODUCTORY PROVISIONS

This Amendment regulates or supplements the Commercial Terms and Conditions for the
purpose of publication of the Internet Advertising on websites, tablets and other mobile
devices (hereinafter referred to as the “Servers”) operated by Economia, a.s. (hereinafter
referred to as the “Operator”).

This Amendment includes the currently valid price lists for Internet Advertising, published
on www.economia.cz.

11 . MONITORING ADVERTISEMENTS

Information regarding the traffic on the Server on which an advert is sold is audited by an
independent NetMonitor audit.

Upon a written request, the Operator shall enable the Client ordering the Internet
Advertising free access to the online advertising system showing the statistics on the num-
ber of display, clicks and the effectiveness of its advertising campaigns based on the
Advertising ordered.

a)

0

a)

°)

a)

°)

d)

e)

a)
b)

lll. MATERIALS FOR THE PUBLICATION OF ADVERTISEMENTS

The Client undertakes to send an order to the Publisher at least 5 working days before the required
publishing of the advertisement, and to provide the Publisher with the materials for the advertise-
ment of the standard advertising formats in electronic form in GIF, HTML5, JPG format, at least 3
working days prior to the required publishing of the advertisement, so that no further adjustment
by the operator is necessary. Base materials for non-standard formats must be provided for testing
at least 5 business days prior to the required publishing. If the base materials exceed the data size
indicated in the technical specification stated in the price list of the Advertising, the Client shall be
charged this data oversize up to the amount of 20% of the price for the advertising position.

The Operator can notify the Client of the erroneous processing of the base materials provi-
ded and determine a reasonable time limit for correction.

In the event of late delivery of the base materials or delivery of erroneous base materials, the
Operator shall not bear responsibility for any damage caused to the Client or third parties hereby.

IV. PAYMENT TERMS

The day of taxable supply shall mean the last day of publication of the Advertising or the day of
termination of the advertising campaign. If the Advertising (advertising campaign) is published for
two and more calendar months, the Operator is entitled to invoice partially as follows: for each
calendar month in which the campaign has been implemented, the actually implemented part of the
Advertising shall be invoiced, in which case the day of taxable supply of such a part of the
Advertising shall always mean the last day in the continuous calendar month in which the Advertising
has been published, and the last day of publication of the Advertising in the final calendar month.
The Operator is entitled to require the payment to be paid in advance. In such a case, the
Operator is not obliged to start the campaign earlier than on the 1st business day after the
respective amount has been credited to its account.

Should the Client be in default in the payment of the price of the Advertising (advertising
campaign), the Operator is entitled to suspend the campaign, and such a campaign shall be
considered terminated for reasons attributable to the Client. In such a case, the Client is
entitled to claim the payment of a contractual penalty equal to the value of the Advertising
campaign not implemented for reasons attributable to the Client, however, properly orde-
red. The Client undertakes to pay the contractual penalty within 7 days from the Operator’s
request. After the invoice or the pro-forma invoice are properly paid, the campaign can
continue if it is still possible given the occupancy of the Operator’s advertising space. In
such a case, the entitlement to a contractual penalty shall not apply.

V. COMPLAINTS

If the Operator fails to meet the number of impressions guaranteed by the order, the Client
is entitled to require a discount or compensation. The entitlement to a discount or compens-
ation must be exercised by the Client in writing within 3 business days from the end of the
campaign at the latest.

The decisive factor for determining the entitiement to a discount or compensation shall be
the records of the Operator’s online advertising system.

If the Client exercises its justified entitlement to compensation from the Operator, the
Operator shall pay it in the amount of the unused number of impressions.

Unless the Parties have agreed otherwise, the compensation shall be made without undue
delay after receipt and approval of the written entitlement, until the volume determined in
paragraph V (c) of this Amendment is fulfilled.

If the Client exercises its justified entitlement to a discount from the campaign price from the
Operator, such a discount shall be determined based on the ratio of the actually implemen-
ted and ordered number of impressions. The sum equal to this discount shall be paid by the
Operator to the Client in the form of a credit note.

VI. FINAL PROVISIONS

It is only possible to deviate from the provisions hereof upon a written agreement.
Matters not regulated by an order or hereby shall be governed by the Commercial Terms
and Conditions in the valid version published on www.economia.cz.
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